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Some of the North Side’s hidden charms
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In November , 2004, The Children’ s Museum of Pittsburgh
t *  completed an award-winning capital expansion project. The
] museum’s expansion is a model of a culturally led development
*

- within a distressed neighborhood, and speaks to the standards

:__... #  of quality held by the organization. During the planning process

et for this develpment, the Museum developed a conceptual plan
to explore the idea of a family district on Pittsburgh’s North

iF

Side.

FRIENDLY PLACES The North
Side is not one neighborhood, but
many. Throughout these neighbor-
hoods are situated several major
family friendly public places of
interest - the Charms. Across the
district are numerous strange and
interesting smaller places as well.

Collectively, these resources for
children and families provide rich
experiences on the North Side.
Taking advantage of these resources
and connecting them to form a family
district will enhance each organiza-
tion as well as the community, and
ultimately strengthen the focus on
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families in Pittsburgh. Pittsburgh is
already a wonderful place to raise
children; highlighting the North Sides’
concentration of family friendly services
will bring national attention to this unique
quality of Pittsburgh’s urban life.

FIRST STEPS The Project is the
first step in developing the concept of
a family district in Pittsburgh. It will
enable a creative process to explore
multiple connections and benefits.
This a unique example of a cultural
institution bringing people and
organizations together to explore how
community can be built on many
levels. It is a natural step in the
Children’s Museum evolution.
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SITE MEETING On October
16-18, 2006, a three-day on-
site workshop was held on
Pittsburgh’s North Side. The
workshop brought each of the
design teams together with
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stakeholders and community
members for an immersive
introduction to the North Side’s
‘charms.” In addition to
meetings and tours of each of
the cultural charms, project
participants explored the
neighborhood on foot and
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bikes and began to brainstorm
ideas and opportunities for
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their design projects. During the
workshop, participants visited the
following places:

Children’s Museum
Mattress Factory
National Aviary

Carnegie Science Center o
Andy Warhol Museum ":«"’
New Hazlett Theatre ,-;,
Artist Image Resource I
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THEORY Madness. Beauty.
Grim. Poetic. Strange. Peculiar.
Unpredictable. Cities are all of
these things, more, complex
confluences of connections
between people places,
events, things. People who
inhabit a specific part of a city,
one of its neighborhoods,
identify with that place, feel they
belong there, while visitors
often long for a taste of that
place’s essential charms. But

sometimes, as in the case of
Pittsburgh’s North Side neighbor-
hood, these charms may be
elusive to the casual visitor, even
to some inhabitants themselves.
How can they be highlighted, even
connected, without distorting their
authentic character?
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Par ticipants

SPONSOR
> Children’s Museum of Pittsburgh
Jane Werner, Executive Director

PROGRAM MANAGERS
> Children’s Museum of Pittsburgh
Chris Siefert, Deputy Director
> SPRINGBOARD Architecture

Paul Rosenblatt, Principal

INVITED TEAMS

> Colab Architecture, Ithaca (Felecia Davis)
w/ CLEAR, Syracuse (Julia Czerniak),
Brett Yasko, Pittsburgh, and SO-AD,
Pittsburgh (David Burns)

> Muf Architecture Art, London  (Liza Fior)
w/ Jocylyn Horner (Northsider currently
in London) and Liz Ogbu , San Francisco

> Pentagram, New York (Paula Scher,
Drew Freeman, Nikola Gottschik)

> Suisman Urban Design, Santa Monica
(Doug Suisman, Eli Garislazo) w/ RAND
Corporation (Liz Ondaatje), Pure Design
(Guoping Shi, Rui Gu), and Lisa Miles,
Pittsburgh

PARTNERS
> Urban Lab, Carnegie Mellon University
> Heinz Architectural Center , Carnegie
Museum of Art

SUPPORTERS
> The Heinz Endowments
> The National Endowment for the Arts

NEWSLETTER

The Charm Br acelet

Project

The Children’s Museum of Pittsburgh is sponsoring The Charm
Bracelet Project, an international ideas program for improving
connections between the numerous cultural assets on the

North Side of Pittsburgh. Four design teams have been invited
to respond to the challenge. Their responses will be featured in
an exhibition of ideas at the Children’s Museum and will also be

documented in a publication that will disseminate the process
and outcomes throughout the community and beyond.

THE CHALLENGE The North Side
of Pittsburgh is filled with unique
cultural, entertainment, and educa-
tional venues that make up the
‘charms’ of the neighborhood. The
connections, or the ‘bracelet’ that ties
them together, lack definition on
many levels.

A charm bracelet is not a charm
bracelet until it has its charms
attached. The fundamental challenge
of the Project is to identify potential
strategies for connectivity to string
together the area’s charms. Connec-
tions are being explored on the
programming, physical urban
streetscape and marketing/branding
levels.

FAMILY DISTRICT The core
concept of the Project lies in the
opportunity to strengthen family
experiences. The challenge includes
the opportunity to propose program-
ming solutions on a district-wide scale.
The proposals from the design teams
will examine the North Side’s ability to
support existing charms and guide
future development in a manner that
enhances family experiences.

POTENTIAL CHARMS

The revitalization of ‘potential charms’
is also anticipated: real solutions to
sites in the district suffering from lack
of development and attention.



